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This presentation was originally presented at Upload Lisboa,
Portugal’s biggest Social and Digital Conference. If you are
interested in me presenting on Digital Strategy or Comms

Planning at a conference, email me at julianwcole@gmail.com

Julian Cole

Head of Comms Planning at BBH New York
(PlayStation, Axe, Johnnie Walker, Sharpie)
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COURSE AND PAY WITH A TWEET

Crash Course in Digital Strategy

here



http://skl.sh/1gN9yt8
http://skl.sh/1gN9yt8
http://www.paywithatweet.com/pay?id=c69c12c2-df6d-4ad5-9237-4bf17923c8be
http://www.paywithatweet.com/pay?id=c69c12c2-df6d-4ad5-9237-4bf17923c8be
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How do different marketing channels affect customer
purchase decisions?

Marketing channels (such as email, display ads, paid search ads, social, and direct visits
to your website) influence the customer at different points in the path to purchase.

DIRECT . SOCIAL
REFERRAL

S

ASSIST

ASSISTING channels build awareness, consideration, and intent earlier in the customer
journey or “purchase funnel.”



ONLINE CUSTOMER JOURNEY




Channels play different roles in
the customer journey

Travel ¥V Brazil ¥

Organic and Paid Search

are key to closing a deal

Email and Social are good at
creating awareness and
consideration

A channel’s position on the chart is defined by the “assist/last interaction ratio.” In general, ratios less than one mean the channe

acts more as a “last interaction,” while ratios greater than one mean that the channel acts more as an “assist interaction.” The

Legend



CONSUMER BAROMETER  with Google GRAPH  DATAMAP  ABOUT ~ <

How do consumers research and purchase products?

Topics Filter by Vie

SELECT COUNTRY PRODUCTS INSIGHTS % of purchasers who « No selection - m

purchased online

Select a country or a continent

COUNTRY CONTINENT

Asia v
Europe -
Oceania v
South-America v

Base: People who purchased the product/service and are part of the online population




CONSUMER BAROMETER




CONSUMER BAROMETER with Google H DATA MAP ABOUT
Portugal > Leisure flights > compared with USA DOWNLOAD »
® USA
CROSS TABULATION OF RESEARCH AND PURCHASE BEHAVIOR PURCHASE
PURCHASE | EE————————ee R
ONLINE OFFLINE :
purchased online 76% purchased online
purchased offline 24 purchased offline
ONLINE ‘ RESEARCH
ONLY
e —
did research online only 73% did research online only
did research offline only did research offline only
- T di th dig n
r OFFLINE ® C“?.O AR & 3 £ .
O ONLY didn't do research didn't do researc
&
<
&
o WHAT INFORMATION SOURCES DID PEOPLE USE TO DO RESEARCH?
ONLINE AND ' ‘
LorrL NE ’ . STARTED RESEARCHWITH -
USA
==
_
j =]
NO RESEARCH (o)

WHAT DEVICES DID PEOPLE USE?

A lot more people start

used a mobile phone
do research

their research with

used a tablet to

do research search. Market still open




think Google

Industries Platforms Creative Sandbox Tools Products

P . -~

Creating Great
Content

< Lessons leared from Google BrandLab
LN

“

THINK NEWSLETTER

Put insights in your inbox.

CREATIVE
Sign up now _ SANDBOX

ARTICLE
Ideas that blend creativity

Score a Touchdown S

e Y With Football Fans:
What YOU Need to ................ ........

<Y STATS



THINK WITH GOOGLE




think Google

Industries Platforms Creative Sandbox Tools Products

”‘g;r#‘

A number of stats about
consumer behavior in the

travel category

The 2013 Traveler
?&ng m MORE LIKE THIS

Put insights in your n this year's travel study, we found that leisure,
INDOX.

business and affluent travelers rely on digital inputs
Sign up now

more than ever before to make decisions. Over 60%

of leisure travelers turn to the internet for inspiration, RESEARCH STUDY
The 2013 Traveler's
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Trends United Skded Subscribe to get Trends email alerts for the topics you care about. Try it now Q

Trending Now

Derek Jeter
200,000+ searches

New York Tmes

Eric Holder
s 100,000+ searches

:_;‘\'\J

Scandal
100,000+ searches

Today.com

Redskins

50,000+ searches

Ryder Cup 2014

50,000+ searches

New York Times

Visualize hot searches in full screen




GOOGLE SEARCH TRENDS
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t Searches

p Charts
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Kim

Past 90 days

Interest over time

Regional interest

+Julian === P Share 1 !

Interest has increased In
the last 2 weeks. Result of

campaign




Google AdWor

Home = Campaigns = Opportunities

Tools

Keyword Too

Traffic Estimator

Placement Too

Contextual Targeting Too

v Include erms (0)

v Exclude terms (0)

v Maich Types
v Broad
[Exact]

“Phrase”

Help

Why should | use the Keyword Tool?

How do | use the Keyword Tool?

Whart's the difference between the Ad
Group Ideas tab and Keyword ideas

tab?

How can | refine my ideas?

What should | know about my

slausucs?

Help Center

Search help conter

Saved ideas (0)

My keyword ideas
My ad group ideas

Go

anwcole@gmall.com | Report an issue Announcements (2) Help
Tools and Analysis ~ Billing My account ~
Find keywords
Based on one or more of the following:
Word or phrase holiday inn
marmon
nampton inn
hilton
Website
Category Holels, Motels & Resorts
Only show ideas closely related 1o my search terms
+ Advanced Options and Filters United States X ) } Al Deskiops and aplops

Keyword ideas

\

N

SN

S

Ad group Ideas (Beta)

Downbbad «

Saveal  Search terms (4)
Keyword Competition Global Monthly Searches
holiday inn ~ Medium 7,480,000
marriott ~ Low 9,140,000
hampton inn ~ Medium 2,240,000
hilton ~ Low 16,600,000
Saveal Hampton Inn & Suit
Save al Express By Holiday
Save al  Marriott Hotel (9)
‘Saveal Reservations (10) - holiday inn reservations, mariott reservat
“Save al  Hotel Holiday Inn (7)
Saveal  New Hampton (11)
"Saveal  Miami (9)
“Saveal Times Square (8) - hampton inn tim juare nortt
Save al Hotel Hampton Inn (16)
Senan ol Clavida I

Sorted by Relevance «

Customer ID: 997-108

About this dal

Columns

1-40f4 |+

Local Monthly Searches
3,350,00
6,120,00
1,830,00
7,480,00

More like th

More like thy
More like th
More like th
More

1K@ th

More like th

B A e e Be o Al



GOOGLE KEYWORD PLANNER




Home

Campaigns Opportunities

Tools

is are running (Last updated: 4 hours ago) - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

lan

parches

ideas
account
plan

Your

kim

procduct or service

Search volume trends <

Average monthly searches

80K

Ad group ideas Keyword ideas

Ad group (by relevance)

Airways (6)

Cheap Flights (21)

Kim Check (5)

Airtickets (14)

Fly (15)

Book Flights (35)

RS okl TR alhoalbha 20N

Jan

Mar

Keywords
jet airways,
| Use search volume as a

cheap flight
measure of monthly

kim check i .
purchaselntent

air tickets, ¢

kim flying blue, flying blue, flyi.. 750 Low

booking flights, flight booking,... 490 High

Modify search

Aug 2014
60,320 searches

i

ggested bid

$0.26

$0.74

$0.34

$1.16

$0.42

$0.82

om M

4 Download

Ad impr. share

0%

0%

0%

0%

0%

0%

Fal«T4

Add all (46)

Add to plan

Your ple

l l l —
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Breakdown by location 3 Region 5

Lisbon 50.2% (26,409)
M Porto District 13.7% (7,221) . o
Faro District 10.2% (5,385) Lisbon has over 50% of
52,570 £ :
Wit Setubal 8.4% (4,428) the trafhc, compared to
e Madeira 2.8% (1,497) Tap 40%
Other 14.5% (7,630) P
10% on Mobile, compared
to 14% in Holland
Breakdown by device 5
Computers 77.6% (40,782)

B Tablets with full browsers 12.4% (6,534)
Mobile devices with full browsers 10.0% (5,254)
52,570

‘.\‘Vg month ~":

searches






SOCIAL SEARCH SOCIAL ANALYTICS  SOCIAL TRENDS

EVERYTHING LINKS TWEETS PHOTOS VIDEOS INFLUENCERS

ALL TWEETS SINCE 2006







SOCIAL SEARCH SOCIAL ANALYTICS  SOCIAL TRENDS

KIm Sort by relevance

Latest Results Past 4 Days Tweets Over Past 30
e Their current Lost gnd
S Found Dog.campaugn has
Topsy Sentiment Score: 20 /iew trenct ps) backﬁred Wlth PeOPle
realizing it was fake
Past 7 Days

KLM Airines' Lost & Found Dog Is a Fake Marketing St
Past 30 Days 4/ . fak

3
All Time E . . .
We can't trust anyone, not even the puppy in that KLM airlines video. on.mash.t qXOTa (The dog isn't employed by thern
Specific Range

KLM Lost & Found service

2

% Links

W Tweets
3 Photos
i Videos

Simply too cute and amazing!! KLM Lost & Found service: youtu.be/NK

Vo |
o 1 JU 6-"

& Influencers

Este perro Beagle es el nuevo empleado de |la aerolinea KLM | Noticias Caracol

<3 N ) )
English g Este perro Beagle es el nuevo empleado de |a aerolinea KLM
PX

- R L Ca e S e R
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TALKWALKER
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talkwalker?®

SEARCHES

Recent searches

* "bohnewy
. ON Ne yO
¢ !

Nice level of detaill where
you can find the social

mentions. Also drills down
into geo information 100 250 Engagement

O
w
(2]
o
.
o
o

Want to get more insights? Want to discover the real power of a strong social media monitoring & analytics tool? Have a Free Trial now!

RESULTS OVER TIME SHARE OF MEDIA TYPES

Oy media types

® Twitter

News
ok ® Blogs ® Forums @ Youtube @ Flickr ® Instagram @ Google+

® Linkedin

Facebook
Blogs
Forums
Youtube
Flickr
Instagram
Google+

Linkedin

’ X Next On BuzzFeed videos » KLM Airlines Does Not Actually Have A Lost

And-Found... Facebook Conversations




socialbakers ur 'PRO’ Suite S8 analytics 2= listening £9- adanalytics

SOCiaIbakers 3 Like All Social . Facebook Twitter YouTube Google+

W Foliow A/ satstics ey statshcs Gl Salsics Gt SADSUCS bl StatsShcs

&€ Engage NYC 2014 R aialy ics
s your st sy v ||

Free Statistics Social Marketing Blog Our Clients %
Q FMCG Smart Storytellers & Tasty Tips Focusing on key social
— networks. Our analytics
I3 Like [E W Tweet platform helps 2000+

customers better
understand, compare, and
compete in social media,
like:

All Social | :
ta Crafting a content strategy is the first challenge brands face on

social; the second is monitoring their performance to improve.
Socialbakers has cleverly designed the Smart Storytellers to
lessen

f it TOP FMCG

> By Country

> Pages

> Brands Garanti Shows how Social Media is Revolutionizing Banks Andrea Gali
>  Media Garant h

socia
> Entertainment

Engage
Zach Kin
NYC, he

> Sport
> Celebrities

> Soclety
Can't make it to NYC? See Engage LIVE in cinemas in 7 cities!

Can’'t make it to New York City on October 23rd for the world’s best social media
conference? NOt 10 worry - now you can take in all the latest data, insights,

>  Community

> Places

> o . : :
RS & ENRSOPI Lenovo and Socialbakers - A New Chapter in Social Benchmarking

We're excited to welcome back Lenovo’s Rod Strother to Engage NYC where he wil Rod Strother

eharea hvas | anmvaans and Carialhabare ara Aoamvtinu inm 'a sallabhsarata Aam Hafninms e 1 LY

Twitter



SOCIAL BAKERS




Number of Fans: 6 853 748 This page was a top regional

URL: KLM performer 45 times!
+ — 42 Times in Reports
8096 GLOBAL Brands wmm NI N
KLM Airlines c Retag

1+ 3 Times in Reports

Free Statistics

Q

O  AddtoAnalytics Unusual to see that Brazil

.| All Social T ——— has the most local fans.

L Fake/Cheap fans?

Facebook
T KLM Distribution of Fans s
> By Country
> Pages = Country Local Fans % of Fan Base
> Brands
1 Brazil 918 231 13.4%
>  Media
> Entertainment 2 United States 682 790 10.0%
> Sport
3 @ Netherlands 605 845 8.8%
> Celebrities
> Society 4 Malaysia 597 895 8.7 %
> Community
5 Italy 345 811 50%
> Places
> Apps & Developers Other and not yet targeted Countries 3 703 176 54.0 % View Full List of Fan Distribution >

Twitter

YouTube KLM statistics Global @ Local in Select Country -



- = Contactus @ About Wizdeo
\"'4 I 4

Powerful Tools to Track & Measure your Channel Performance

Register & Login&

HOME » A TODAY'S MOST VIEWED VIDEOS Worldwide v All Subscribers Tiers v
CHANNELS O

CATEGORIES ©§

SMART LISTS

LOGIN &

IPHONE 6 PLUS BEND TEST NICKI MINA ) - ANACONDA

B2 Unbox Therapy 16.020.495 @ % NickiMinajAtVEVO

o TOP WEEKLY VIEWS More 2 TOP MONTHLY
Worldwide v All Subscribers Tiers v SUBSCRIBERS

1)»

2" @ 71,600,740 © 953 YouTube Spotlight
2" 22,144,537 &
: 57" DisneyCollector us
3" %i‘i‘o' 70,740,025 © 925 HolaSoyGerman.

rd |
3 @ 19,424,459 &



WIZTRACKER




= Contactus © About Wizdeo

wiz

Powerful Tools to Track & Measure your Channel Performance

Register & Login& EN ' FR
HOME ﬁ tube =} W Follow 1.2M followers ' ‘ Detall ©
CHANNELS » OO VIEWS @ SUBSCRIBERS & | VIDEOS » | ENGAGEMENT @
38,619,125 25,603 283 4.4
CATEGORIES § S
5
—d KLOUT
SMART LISTS :=
Videos Videos rating Channel brands Steadiness Overlap Reports
. . TOTAL VIE
44 |||<es Per 1000 VIews S e Average last 7 days Average last 30 days E o
Lots of activity in the last 2
week éoou
f100k
% = = _— ol VIEWS EVC
100k
1. Sep 8. Sep 15. Sep 22. Sep

CHANNEL RANK Today v n Netherlands n Travel & Events



facebook ==w

Overview
How it Works
Ad Solutions

Success Stories

State Bicycle Co

Luxury Link

Top Questions

B Keep me logged In

Advertise on Facebook

Step 1: Build your
Facebook Page

Step 2: Connect with
people

| New to advertising on
| Facebook?

Learn more about how it works

Get the latest updates and
tips.
Like the

Page.

K Marketing

Faceboo

JATE,

COMPANY

Forgot your password?

Call 1-800-601-0077
or request a callback

Step 3: Engage your
audience




FACEBOOK AD SEGMENTING




Audience

Locations rornuga

All Portugal

Age 8w 65 v
Languages
More Demo P -
Interests Additional Interests
KLM
Behaviors
More Categories
Connections
Campaign and Ad Set
Campaign The Planning Salon - Page Like

Ad Set Name PT - 18+

Budget

Schedule .

$5.00 USD

Q
o

Suggestions

Browse

Audience Definition

/-\ Your audience is
/ ‘ defined

Audience Details:

« Location l.'-‘ . e

.

ontugal

« Age
1B . R
o INlgrest
KM
. ‘\‘.:v COnNMN ( )
he Planning Salon
’ onta i0ach MN 0 DEOD

200,000 Portugese

Facebook Fans -

Predominately female

67%

Estimated Daily Reach

750 - 2,000 people

the average periormance
of ads targeted 10 your selected

aUence



A Activity

®

CBS News

Earlier, we inadvertently said
Microsoft had introduced I0S 10. It
was actually Windows 10. We
regret the error. cbsn.ws/1riFlgZm

Frances F. Griffin
@DrDeclanK digital marketing,
exciting stuff! Love still being in
Canterbury. Haha don't say that, it
will be great!

»\

Interrobang Design b
“An album app that tells the story

of @jchnlennon 's journey to
Bermuda buff.ly/YxaN81
@theowatson #DxB2014

te Y 7Pa

Chris Applegate
Very good by @Cassetteboy

wtube.c

BBH New York -
Great graph to remember when
designing for the iPhone6, the
reach of the thumb via

Smatthewagavid

Q “kim”

>
4

2 User Q, “@KLM”

Paul Clarke :
@KLM My file reference # for the
missing luggage is SINKL18389,
Since | paid 200 Euros for this, |
would like that money refunded.

Nico PR Bakker Royal Dutch Airlines

RT @dietervaneis: @TheDa ki ©ValeryGzz Grazie, Valeria. :-)
hogere bodem AirFrance/KLM? ®\

NB Nee, steun 6,90 zou mogelijk
dubbele bodem kunnen worden...

yTurbo

Royal Dutch Airlines

K[HN'I @BrianAndrewMac1 check-in, or e\
ask local ground staff to put the
Tom Spatig right people next to each other. Brian Andrew Mackie
If you're learning to speak Dutch o\ @KLM ok, many thanks
just by overhearing KLM flight o\
crews at breakfast, you might be Royal Dutch Airlines
spending too much time away from ki ©@BrianAndrewMac! Unfortunately Djamilla
home not, Brian. It has to do with the ﬁ Ik heb er wel eens charmanter op
availability on the flight. We advise gestaan, maar toch zo trots als een
you to try during online >> blauwe pauw! "@KLM: The
Queen of the Puppies ® \ Different Faces Of KLM
KLM Lost & Found service: amp.twimg.com/v/45b2773d
voutu.be/NK-T t166TY | NEED Royal Dutch Airlines 943...7
THIS DOG KLNIVI @mandyymccabee us know what ®\
date you would like to fly, your full
name, phone number and e-mail t3

r r . A -
address in a Direct Message. << 2 Viajeret.com

®\ - El perro que encuentra a los
ﬂ pasajeros que han olvidado un

Royal Dutch Airlines objeto en el avién @abcviajar

K.l._'f.\n @mandyymccabee doesn't work GKLM @Schiphol divr.i/715Cqy
we can also help you make a
booking. If you would like us to
Airfare Deals #BTD assist with that please let >> David Wood
KLM Africa Adventure Promotion ® \ @KLM @davidwood999 Which
bit.ly/1urnfm8 #airfare #NBO #JFK one?
#KLM Royal Dutch Airlines ' ®\
K.l' M @mandyymccabee Hello Mandy,

how inconvenient! It may help to
try using a computer or another

Romance Leaders o
Have to say, it made us smile.

Sheldon Robidoux
Thisg

and a good flight. my home computer just now and if

- | » it doesn't work ill send all of the
' info :)
Royal Dutch Airlines ‘ ®\
KL ©Marbe77 That's awesome,
Paul Clarke Miguel! Had a great time in Japan? r- Bernard-Joseph Roche

QKLM My file reference # for the
missing luggage is SINKL18389.

Niaase L acalkd AR FPrinae Res bhhia B

o \ g @KLM Message sent.
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‘ S|m|larWEb Log in

Get mswghts for any

Trending V Searches: Trending Searches:

, B
velpye x| NBA W A '&]



SIMILAR WEB




& SimilarWeb

Kim.com¢®

Traffic Sources

Log in

",L Download PDF

Most of their trafhic

comes from Referrals,
Search and Direct trafhc

Subdomains



Kim.com#®

Traffic Sources

KLM get a lot of referral

traffic In comparison to

Q Iberia.com

»# |beria.com

Traffic Sources




- QUICKSPROUT

DO YOU WANT MORE TRAFFIC?

LEARN THE NUMBER 1 REASON YOU ARE NOT GETTING ENOUGH
TARGETED TRAFFIC TO YOUR WEBSITE!

Enter your website URL:

. SEARCH

+ Compare Up to 3 Competitors

) . ‘




QUICKSPROUT




Learn how TechCrunch increased their traffic by 30% in60 days.  Click Here

WEBSITE ANALYZER SOCIAL MEDIA ANALYSIS COMPETITOR ANALYSIS

Review of http://kIm.com, the 3,572nd most popular website in {ENEIUSRITEET AW HILWE
working fast and has a

IDIMIRARS strong SEO plan in place B8

SEO SCORE

A+

Errors: 0 |

SPEED SCOF

Warnings:

Passed:

0 SFO RFCOMMENDATIONS 172 SPFFN RFCOMMENDATIONS






Moat Analytics is now MRC accredited for display and online video viewabillity measurement!

Ad Search

Try These: JPMorgan Chase & Co., Microsoft, Philips

Learn More

S S—

Moat Presents at P&G

Home Products Jobs Team FAQs Press Contact GetUpdates Follow Us: Kj Terms of Service = Privacy Pol






Introducing Moat Pro — Display Ad Intelligence for Sales Teams

)7 ads for

Last campaign “‘Holland.

-: g The Orlgmal Cool.

X Official Carrier

b
L czi Ly ? LIV @
T X NG T

HOLLAND. -
THE _HOLLAND.

ORIGINAL THE ORIGINAL COC
COOL.

. '(L"'t“'

HU"‘ : | | ¢ | . P

:

35
.

3



doublecllck
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“ Studio Certification
Last 3 certified users

Sukhvinder Singh Dur...

Martyn Lee Brook

Google Web Designer Thought Experim...
Google Cultural Institute 00000

——y—~ ~ . . - -




RICH MEDIA GALLERY




Redécouvrez le bonheur
Club Med

m Add To... n View

TUI Beach
TUI Austria

A\

&S B

HYALT =

OLD PASSPORT ‘

g

Hyatt Experience
Hyatt Hotels

May Fair Affair
The Mayfair Hotel

atlasjet
atlasjet

Discover America

Brand USA

ATP New Year
Atlantis: The Palm Hotel

Great examples of what is

possible within rich media
units for the category

Hello Sweden

St

Goodbye Rain
Expedia
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Display Benchmarks

Welcome to our Display Benchmarks tool.

Want to understand how your display campaigns compare to the rest of the industry? Or how different ad formats and sizes perform compared to each other? T
you pull up-to-date industry benchmarks to help you better plan and measure the success of your display campaigns. Whether you're after average expansion r
automotive creatives, expected Rich Media interaction rates for retail creatives from France or just the average click through rate for Entertainment ads from the
hope that you'll find this a truly useful resource and add it straight to your bookmarks bar!

To get started, check out our "How to" guide by clicking the HELP button to your right and start discovering.

RESET FILTERS » Countries » Verticals » Sizes » Formats m —

[ All Countries - All Verticals - All Formats

Trends Formats View Map View L
Snapshot Report p

B} Rich Media Interactions

Interaction Rate Average Interaction Time Expansion Rate




DISPLAY BENCHMARK TOOL




Snapshot Report

m Trends Formats View Map View

B} Rich Media Interactions

Rich Media Interaction

Interaction Rate Average Interaction Time Expansion Rate - O 930/0

N/A CTR - 0.09%

0.93 % N/A

Bl CTR

Click Through Rate Click Through Rate Standard Media Click Through Rate Rich Media

0.09% | 0.09 % 0.05 %
=

n User Attention

Video Completion Rate Average Display Time Average Expansion Time

N/A 39.35 Secs. N/A
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The Webby Awards
Gallery + Archlve

rethink -

WEBBY'’S ARCHIVE

e
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.Subscrlbe; Posts | Comments | Emall | Twitter | Advertise Here |

Get your daily fix of digital honey with the new Digital Buzz E

@
Featuring the latest digital ad campaigns, hot new websites, interactive marketing ideas,
industry news, social media, insights, and other great digital trends from all over the

™ '\
?)l vy

76 Get Your Digital Honey Right Here - Dalily!

Cellcom: The Speed Reading Banner

Subscribe for your digital buzz fix directly to your ema

’

Enter email address

RA =
PR N

Digital Buzz Partners, Friends & Sponsors!

Digital Buzz

ac ead , ) 1 0 more ¢ For the nch of Lelicor 4.5G new You like this
l ¢ ¢ ! ( ] ] ¢ e Nn( 1N Na f e Th
{¢ A ‘| A k i ! { A A A . .
J wa x ) dS > U St ' ! You and 88,643 others like Digital Buzz
S € ) £ e £ £ S

- ~~

2/ { g8 | S{:

-
ntrogucing The Speed Reading Banner; a contextual smart banner that was featured every artcie "1‘#\ ’. .
2 ok 20 &

18




DIGITAL BUZZ BLOG




think Google

Industries Platforms Creative Sandbox Tools Products

CREAT|VE Ideas that blend .
SANDBOX creativity and technology | want to see Find a brand or agency Submit Your Work

DDENE 1S

IFERATOR

BACK WRITE A LINE

RITE'
OUR 55
WN &

g \ | - )




CREATIVE SANDBOX




PAY WITH A

TWEET TO
DOWNLOAD



http://www.paywithatweet.com/pay?id=c69c12c2-df6d-4ad5-9237-4bf17923c8be
http://www.paywithatweet.com/pay?id=c69c12c2-df6d-4ad5-9237-4bf17923c8be

